


















  Since the reform and opening up, foreign culture, especially the pop culture, streamed 
into mainland China, putting Chinese culture into enormous challenge, a challenge also for 
developing. Using film, television and music as the striker, South Korean pop cultural floods 
into China, taking the place of the Hong Kong and Taiwan, Japan and America step by step, 
and becoming the most popular appeal of foreign cultural, which help produced the word 
“Korean wave”. From the Korean films and television to the Korean stars, pop music, and the 
tourism, food and drink, fashion, automobile, and even cosmetic surgery, “Korean wave” 
became a non-avoidable objective existence, a fashion logo of pop cultural. This article would 
try to look back the forming process of Chinese “Korean wave”, to summary all kinds of 
“Korean wave” types that has appeared in the land since the relationship and to pursue its 
research course in order to find its communication strategy. In the hope of drawing inspira-
tion for not only Chinese cultural self-building and international cultural communication, but 
also how to further spread Korean culture and keep its vitality.
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一般说来，韩流真正成为一股热潮，始于 2003 年日本 NHK 电视台播出《冬季恋歌》，在台湾、















格的文章《汹涌韩流正当时》。2000 年，“韩流”一词出现率明显增高，出现了 7 篇关于“韩流”
的文章，3篇是关于韩国流行音乐的，其他涉及的领域是电脑及围棋。2001 年，关于“韩流”的文
章已经增至 19 篇，音乐、明星、电脑、医学、服饰都进入了“韩流”的行列，但多限于个别现象
的讨论，并没有给“韩流”下整体的定义。而在 2005 至 2006 年两年间，由于韩剧的热播，关于
















































































































工厂”的韩国 SM 娱乐有限公司为例，1998 年，SM 公司率先把旗下的 HOT、SES 介绍到中国、日本，
2005 年推出的组合又吸纳中国成员，曲线影响中国市场，2006 年专门成立包含三名中国成员的
Super junior-M，发行中文歌曲，很快成为在中国大陆影响最大的韩国组合。2007 年，中国女孩














电视台，在 21 世纪初期曾经长期占据海外剧场，2005 年湖南卫视的独播剧场播出了多部韩剧，成
为收视赢家。中国各级地方电视台都曾经播放过韩剧。1999 年，韩国广播公司（KBS）和中国中央
电视台（CCTV）推出中韩歌会，至今已经 12 届，同一年韩国公演企划公司“Media Plus”和中方
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